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MPA_PEAT_SURVEY

Purpose

This paper summarizes and reviews the responses to a recent
survey issued to Minnesota Peat Association (MPA) members.
Approximately 35 members responded to the questionnaire. MPA
members constitute a group of producers, researchers, suppliers,
and wholesale buyers of peat products. Information obtained in
this survey is being used to further evaluate potential
development in the Minnesota Peat Industry. This process will
help the industry focus on areas of concern and provide direction
in marketing strategies for Minnesota peat. :

Findings

A majority of those members surveyed stated that their primary
interest in the peat industry is in production activities.
Research was the next largest contingent of interest. Two
respondents stated that their primary interest in the peat
industry was in fuel research. Most of the respondents indicated
that they had a horticultural type of operation with botanical
origins in sphagnum, sphagnum/reed sedge or hypnum/reed sedge.
Bulk, bagged or baled products were the most common form of
product among producers. Other products produced included wood
fiber and ragstack mats. Semi-trailer or dump truck was the most
common mode of tramsportation in getting the product to market.

When asked what new geographical markets they were interested in,
the majority of MPA members surveyed indicated an interest in
large scale markets (e.g. regional, national and international)
as opposed to local or statewide markets. Nationwide markets were
the most dominant response. This desire to enter large scale
markets is similiar to existing distribution of product among
producers. Eight respondents stated that the distribution of
their product was nationwide while five stated that their
distribution of product was international or regiomal. Only two
members responding to the question indicated a statewide
distribution.

MPA members responding to the survey also indicated that their
main targeted consumer is the wholesale distributor. Home
gardeners, greenhouses, landscape firms and nurserys were equallv
emphasized amongst remaining respondents as targeted consumers.
Michigan Peat, Colby Peat, Anderson Peat and Markum Peat were
noted as main competitors in their consumer markets.

A substantial majority of those surveyed indicated that they
planned to diversify their product lines and peat production
activities. Some of these activities included value added
specialty mixes, packaging, and development of new product lines
and equipment. Respondents also indicated that additional market
information was needed in the areas of distribution, promotion,
advertising and consumer expectation. Horticultural products were



highly emphasized when MPA members were asked what new products
should be considered for research and development in the
Minnesota Peat Industry. Peat mat and fiber mat were also
indicated by MPA members as good products for research and
development efforts. One respondent noted that more work was
needed in product quality and standardization.



. INSTRUCTIONS: Please circle cne or more answers per question and comment as you wish.

(Nunber of responses for each guestion categor/ ara 1nd1cabed)
What is your pr%mary interest in the peat industry? |
sales = equipment research regulatory.  distributor = other
4 7 5 1 3 9

What type of cperation do you have?
fuel  horticultural agricultural other

Zf /3 L2 7
What is the kind (botanical origin) of your peat?
S Sphagnum/Reed-sedge Hypoum Hypnumégeedpsedge Reed-sedge PeacIHumus
3 2

what form of peat product do you preduce? :
bulked bagged baled briquettad pelletized  extruded  other
5 5 & / / 3 v
/What mede of transportation is used to get your product to the market? '
' dump truck semi trailer railway car other
7 | /3 : 3 /
What is the distxibution of your product? ' :
local statawide regicnal natiomide internaticnal other j
3 2 5 S | s - I
What new geographical market are you intarestad in?
local statewide regional natiomvide = intermatiomal — other
= S . 7 < /
What/who is your targetad consumer?

hame gardener greemhouse wholesale distributor landcape firmm mursery fuel user
other 6 7 ' /3 <7 T ]
| ud
Wbat are the products campetitive to yours ?
please specify [ndicated in report
Do you plan to diversify your product lines or activities and what are your options?

Yes /| No 4/ Mayte 3
please specify
Orr which market segment is more information needed?
distribution promotion advertizing consumer expectaticns other
/3 /3 /0 7 2
What new products should be considered for research and development?

fuel horticultural other  Indicatad in reoort
7 /5 )

THANK-YOU FOR YOUR COOPERATION -
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! INSTRUCTIONS: Please circle cne or more answers per question and comment as you wish.

What is your primary interest in the peat mdustry?
producer sales equipment research regulatory distributor other

—

~ What type of cperation do you have? .
fuel  horticultural agricultural other

 What is the kind (botamical origin) of your peat?
Sphagmm Sphagrim/Reed-sedge Hyprum  Hyprum/Reed-sedge Reed-sedge Peat Humus

e —

|
- What form of peat product do you proeduce? ,
1. bulked bagged baled briquetted  pelletized  extruded other

| What mode of transportation is used to get your product to the market?
dump truck semi trailer railway car other

‘What is the distribution of your product?
local statewide regicnal natiorwide international other

What new geographical market are you interested in?
’ local = statewide regional naticrwide internaticnal other

What/who is your targeted consumer? :
home gardener greenhouse wholesale distributor landcape fimm mursery fuel user
other '

What are the products campetitive to yours ?
o please specify
Do you plan to diversify your product lines or activities ard what are your options?

Yes No Maybe

p‘léase specify
O which market segment is more information needed?

distribution promotion advertizing consumer expectations other

What new products should be considered for research and development?
fuel horticultimral other

THANK-YCU FOR YOUR COOPERATICON



APPENDIX B

The Natural Resources Research Institute, in conjunction with the Arrowhead
Regional Development Commission, has, by matching grant, developed a
publication entitled Commercial Classification of Minnesota Horticultural

Peat. Actual publication and distribution of the document will occur in the
first part of November, 1985.













